
Job Title: Marketing Director (reports to the Chief Executive Officer (CEO)

Job Summary:
We seek an experienced and innovative Marketing Director for a fixed term contract to lead our marketing strategy,
drive business growth, and enhance our brand presence through events. The successful candidate will develop and
execute comprehensive marketing plans, leveraging digital and traditional channels specifically focussing on hosted
events to engage our target audience.

Key Responsibilities:

Strategic Planning:
1. Develop and implement a cohesive marketing strategy aligned with business objectives.
2. Conduct market research and analyze industry trends to inform marketing decisions and the type of events we
should run.

Brand Management:
1. Maintain and enhance the company's brand identity.
2. Ensure consistent branding across all channels.

Digital Marketing:
1. Lead digital marketing efforts (social media, email, search engine optimization, paid advertising).
2. Optimize website user experience.

Campaign Execution:
1. Plan and execute marketing campaigns across multiple channels.
2. Collaborate with cross-functional teams (eye care, 1st aid, Stella Londt, Glenshiel events).

Performance Measurement:
1. Establish and track key performance indicators (KPIs).
2. Analyze campaign results and adjust strategies accordingly.

Team Management:
1. Lead and develop a high-performing marketing team over time cash flow permitting.
2. Mentor and coach team members and or suppliers to achieve marketing goals.

Budgeting and Financial Management:
1. Manage marketing budget and resources.
2. Ensure ROI-driven marketing investments.

Requirements:
Essential:

1. Experience in managing marketing strategies.
2. Proven track record in managing large scale events.
3. Strong understanding of digital marketing channels and technologies.
4. Excellent communication, leadership, and project management skills.



Desirable:

1. Familiarity with data analysis tools (e.g., Microsoft office, Monday, Asana, Notion).

Skills:

1. Strategic thinking and problem-solving.
2. Creative and innovative approach to marketing.
3. Excellent communication and presentation skills.
4. Strong analytical and data-driven decision-making.
5. Ability to work under pressure and meet deadlines.

Preference will be given to all our retrenched staff.

All applications to careers@stjohn.org.za before 27 November 2024
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